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FULL SEARCH WITH OPINION
LET US HANdLE THE LEgWORK

When a matter of opinion becomes a matter 
of time

Launching brands into new markets puts a lot 
of pressure on your resources. Coordinating 
international searches. Working with external IP 
firms in different time zones. dealing with local 
laws and languages. 

our full search with opinion releases  
that pressure. so you can search unfamiliar 
markets with confidence, and minimal effort. 

We help manaGe YoUr international search 
proJects

Forget time-consuming administration. We help 
coordinate your international search project start 
to finish. Saving you time and money. So you can 
focus on what you do best: delivering legal advice 
to your clients. 

YoUr leGal liaison for confiDent branD 
Decisions 

dealing with unfamiliar markets like Asia or the 
Middle East takes trust and expertise. That’s where 
you can count on us, as your legal liaison.

•	 Tap into our carefully assembled associate 
network of leading legal experts.

•	 With extensive coverage including Eastern 
Europe, Asia Pacific, Latin America, Middle 
East and Africa.

•	 Offering local knowledge and experience to 
overcome potential barriers. 

Country listing on back.

REUTERS

opinions in one format across JUrisDictions

No more hassling with search reports and 
legal opinions in different formats. You receive 
information that is easy to digest. In a uniform 
layout across jurisdictions—for easy review: 

•	 conclusions at the top for at-a-glance 
insight—summarizing risk analysis and 
recommendations. 

•	 Analysis of the possible grounds for refusal. 
•	 Analysis of the linguistic features of the 

proposed name. 
•	 Listing and analysis of potential obstacles. 
•	 Assessment of the chances of overcoming 

each cited mark. 

One request. One bill. One currency. 
And many more benefits. 

Contact details on back

WHY 9 OUT OF 10 CUSTOMERS WOULD 
RECOMMEND US TO OTHERS?

Probably our comprehensive coverage, 
accurate data, reliable search intelligence 
and custom solutions. 

But most likely because they like to do 
business with Matt, David, Elena, or Allison.  
Or anyone else who will go the extra mile.

>call Us  noW
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americas

main office (Usa): (800) 692 8833
compumark.us@thomsonreuters.com

canada: (800) 561 6240
compumark.ca@thomsonreuters.com

emea

main office (belgium): +32 2 200 89 98
compumark.be@thomsonreuters.com

UK: 020 3564 5888
compumark.uk@thomsonreuters.com

france: 01 57 32 47 99
compumark.fr@thomsonreuters.com

italy: 02 23 33 1221
compumark.it@thomsonreuters.com 
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eUrope 

•	 Albania
•	 Andorra
•	 Armenia
•	 Azerbaijan
•	 Belarus
•	 Bosnia-Herzegovina
•	 Bulgaria
•	 Croatia
•	 Cyprus
•	 Czech Republic 
•	 Estonia
•	 georgia
•	 greece
•	 Hungary
•	 Iceland 
•	 Kazakhstan
•	 Kyrgyzstan
•	 Latvia
•	 Lithuania
•	 Macedonia
•	 Malta
•	 Moldova
•	 Montenegro
•	 Poland
•	 Romania
•	 Russian Federation
•	 Serbia
•	 Slovak Republic
•	 Slovenia
•	 Tajikistan
•	 Turkey
•	 Turkish Republic of  

Northern Cyprus 
•	 Turkmenistan
•	 Uzbekistan  

asia pacific 

•	 Australia 
•	 China
•	 Hong Kong
•	 India 
•	 Indonesia
•	 Japan
•	 Malaysia 
•	 New Zealand 
•	 Philippines
•	 Singapore
•	 South Korea
•	 Taiwan
•	 Thailand

latin america 

•	 Argentina
•	 Brazil
•	 Mexico 

miDDle east & africa

•	 Bahrain
•	 Egypt
•	 gaza
•	 Iraq
•	 Israel 
•	 Jordan
•	 Kuwait
•	 Lebanon
•	 Oman
•	 Qatar
•	 Saudi Arabia
•	 South Africa 
•	 United Arab Emirates
•	 West Bank of Jordan
•	 Yemen 

This list may be subject to change.

fUll search With opinion: international coveraGe

Disclaimer: Thomson CompuMark provides research products and services.  Thomson CompuMark 
is not a law firm and therefore does not and cannot render legal advice, nor engage in the practice 
of law. Legal opinions are provided by professional advisory firms (such as law firms) and based on 
the experience and knowledge of the applicable professional advisor.  Under no circumstances will 
Thomson CompuMark be liable to client or anyone else for any direct, indirect, incidental, special, 
consequential, or similar damages arising out of or related to the preparation of the legal opinion or 
any inaccuracy or defect contained in such opinion.


